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Abbie Griffin holds the Royal L. Garff Endowed Chair in Marketing at the David Eccles School of Business at the Univer​sity of Utah, where she teaches the 1st-year core MBA Marketing Management course and MBA second year marketing electives.  Professor Griffin’s re​search investigates means for measur​ing and improv​ing the process of new product development.  Her research has been published in Marketing Science, Journal of Marketing Research, Management Science, and the Journal of Product Innovation Management among other journals. Her latest research can be found in the book titled: Serial Innovators: How Individuals in Large Organizations Create Breakthrough New Products. A video trailer about the book can be found at www.abbiegriffin.org. Her 1993 article titled “Voice of the Customer” was awarded both the Frank M. Bass Dissertation Paper Award and the John D.C. Little Best Paper Award by INForms and has been named the 7th most important article published in Marketing Science in the last 25 years.  She was the editor of the Journal of Product Innovation Management, the leading academic journal in the areas of product and technology development from 1998 to 2003. The Product Development and Management Association named her as a Crawford Fellow in 2009, and she currently serves as the Vice President of Publications for the Association.  She was on the Board of Directors of Navistar International, a $ 13 billion manufacturer of diesel engines and trucks from 1998 to 2009. She currently serves on the Boards of Directors of the YMCA of Northern Utah and the Intermountain Health and Research Foundation Holiday Quilt Auction. Prof. Griffin is an avid quilter, hiker, and swimmer.






