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Salt Lake City, UT 84112 
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jacoblnelson.com 
 
EDUCATION 
2018 Ph.D., Media, Technology and Society.  

 Department of Communication Studies, Northwestern University. 
Committee: James G. Webster (chair), Philip M. Napoli, Wendy Griswold. 

 
2014 M.A., Media, Technology and Society.  

Department of Communication Studies, Northwestern University. 
 

2010 B.S., Journalism, Creative Writing. 
Medill School of Journalism, Media, Integrated Marketing Communications, 
Northwestern University.  

 
ACADEMIC POSITIONS 
2022-Present Assistant Professor, Department of Communication, University of Utah. 
 
2018-2022 Assistant Professor, Walter Cronkite School of Journalism and Mass 

Communication, Arizona State University. 
 
PUBLICATIONS 
Books 
Nelson, J.L. (2021). Imagined Audiences: How Journalists Perceive and Pursue the  

Public. New York: Oxford University Press. 
 
Reviews in scholarly publications: 
 
Choice Connect (“A well-written, timely book about the decline of trust in news 
organizations.”) 
 
Communications: The European Journal of Communication Research (“Makes a case for a 
new genre of ethnography, a journalistic ethnography: one that uses tools from journalistic 
research and combines them with journalistic narrative storytelling.”) 
 
Electronic News (“Investigates core questions about modern-day audiences and offers 
valuable insights into understanding journalists’ perceptions of the audience.”) 
 
International Journal of Communication (“Nelson explores the underlying assumptions of 
community engagement efforts and the lack of certainty about what characteristics the 
audience actually has.”) 
 

http://choiceconnect.org/webclipping/226058/rr94yy0j62uwtja9nfoyvkfy7snt5tuk-rcwd_791pthyteazt
https://www.degruyter.com/document/doi/10.1515/commun-2021-0051/html
https://journals.sagepub.com/doi/abs/10.1177/19312431211068122
https://ijoc.org/index.php/ijoc/article/view/21807/4311


   
 

   
 

International Journal of Media & Cultural Politics (“Excellent … the rare academic book 
that could be read and appreciated by journalists as well as academics.) 
 
Journal of Communication Inquiry (“Nelson’s writing, both in its thoughtfulness and 
argumentation, make this text appropriate for … academics and professionals.” 
 
Journalism & Mass Communication Quarterly (“The book illustrates that news organizations 
can easily conflate attention for motivation as an indicator of engagement.”)  
 
Teaching Journalism & Mass Communication (“A thought provoking and engaging read that 
fills an important gap in previous audience engagement and journalism practice research.”) 
 
Awards: 
 
Finalist, Frank Luther Mott/Kappa Tau Alpha Research Award 

 
Refereed Journal Articles 
Ksiazek, T.B., Kim, S.J., Nelson, J.L., Park, A., Patankar, S., Sabalaskey, O., & Taneja, H. 

(2023). Distrust Profiles: Identifying the Factors that Shape Journalism’s Credibility Crisis. 
Media & Communication. https://doi.org/10.17645/mac.v11i4.7071 

 
Molyneux, L. & Nelson, J.L. (2023). ‘Let’s not tank the reputation of this organization.’ How 

newsroom social media policies exacerbate journalism’s labor crisis. Journalism Studies. doi: 
10.1080/1461670X.2023.2263797 

 
Moon, Y.E., Roschke, K., Nelson, J.L., & Lewis, S.C. (2023). Doctors fact-check, journalists get 

fact-checked: Comparing public trust in journalism and healthcare. Media & Communication, 
11(14). doi: https://doi.org/10.17645/mac.v11i4.7190. 

 
Nelson, J.L. & Dahmen, N.S. (2023). Appealing to news audiences or news funders? The 

Solutions Journalism Network’s Revenue Project. Journalism Practice. 
doi:10.1080/17512786.2023.2209779 

 
Nelson, J.L. (2023). ‘Worse than the harassment itself.’  Journalists’ reactions to newsroom 

social media policies. Digital Journalism, 11(8), 1456-1474. 
 
Nelson, J.L.* & Schmidt, T.R.* (2022). Taking the Audience Seriously? The Normative 

Construction of Engaged Journalism. International Journal of Communication, 16(21), 5843-
5863. 

 
Miller, K. C., & Nelson, J. L. (2022). “Dark Participation” Without Representation: A Structural 

Approach to Journalism’s Social Media Crisis. Social Media + Society, 8(4). 
doi:10.1177/20563051221129156 

 

https://www.ingentaconnect.com/content/intellect/mcp/2021/00000017/00000002/art00008;jsessionid=l3660oh70npq.x-ic-live-02
https://journals.sagepub.com/doi/full/10.1177/01968599211039212
https://journals.sagepub.com/doi/full/10.1177/10776990221081040
https://www.proquest.com/docview/2700397331/A6D9AADAC9C5499BPQ/1?accountid=14677
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Kim, S.J. & Nelson, J.L. (2022). An Integrative Approach to Social Media News Sharing: The 
Role of Individual and Situational Factors. Journalism Practice. 
doi:10.1080/17512786.2022.2097941 

 
Nelson, J.L. & Lewis, S.C. (2022). The Structures That Shape News Consumption: Evidence 

from the Early Period of the COVID-19 Pandemic. Journalism. 
doi:10.1177/14648849221095335. 

 
Bauer, A.J.,* Nadler, A.M.,* & Nelson, J.L.* (2021). What is Fox News? Partisan Journalism, 

Misinformation, and the Problem of Classification. Electronic News, 16(1), 18-29. 
 
Nelson, J.L. & Edgerly, S. (2021). The (Ir)Relevance of Audience Studies in Journalism 

Education. Journalism & Mass Communication Educator, 77(2), 177-189. 
 
Nelson, J.L. & Lewis, S.C. (2021). Only ‘Sheep’ Trust Journalists? How Citizens’ Self-

Perceptions Shape Their Approach to News. New Media & Society, 25(7), 1522-1541. 
 
Schmidt, T.R., Nelson, J.L., & Lawrence, R.G. (2020). Conceptualizing the Active Audience: 

Rhetoric and Practice in ‘Engaged Journalism.’ Journalism, 23(1), 3-21. 
 
Nelson, J.L. (2020). The Enduring Popularity of Legacy Journalism: An Analysis of Online 

Audience Data. Media and Communication, 8(2), 40-50.  
 
Ferrucci, P., Nelson, J.L., & Davis, M. (2020). From ‘Public Journalism’ to ‘Engaged 

Journalism’: Imagined Audiences and Denigrating Discourse. International Journal of 
Communication, 14(9). 

 
Nelson, J.L. & Kim, S.J. (2020). Improve Trust, Increase Loyalty? Analyzing the Relationship 

Between News Credibility and Consumption. Journalism Practice, 15(3), 348-36. 
  
Ferrucci, P. & Nelson, J.L. (2019). The New Advertisers: How Foundation Funding Impacts 

Journalism. Media and Communication, 7(4), 45-55.  
 
Ferrucci, P. & Nelson, J.L. (2019). Lessons From the Megachurch: Understanding Journalism’s 

Turn to Membership. Journal of Media and Religion, 18(2), 61-73.  
 
Nelson, J.L. (2019). The Next Media Regime: The Pursuit of ‘Audience Engagement’ in 

Journalism. Journalism, 22(9), 2350-2367. 
 
Nelson, J.L. (2019). The Persistence of the Popular in Mobile News Consumption. Digital 

Journalism, 8(1), 87-102. 
 
Nelson, J.L., & Tandoc, E. (2018). Doing ‘Well’ or Doing ‘Good’: What Audience Analytics 

Reveal about Journalism’s Competing Goals. Journalism Studies, 20(13), 1960-1976.  
 

 
* The authors contributed equally to this article. 
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Belair-Gagnon, V., Nelson, J.L., & Lewis, S.C. (2018). Audience Engagement, Reciprocity, and 
the Pursuit of Community Connectedness in Public Media Journalism. Journalism Practice, 
13(5), 558-575.  

 
Nelson, J.L. (2018). The Elusive Engagement Metric. Digital Journalism, 6(4), 528-544. 
 
Nelson, J. L., & Taneja, H. (2018). The Small, Disloyal Fake News Audience: The Role of 

Audience Availability in Fake News Consumption. New Media & Society, 20(10), 3720-
3737. 

 
Nelson, J. L., & Lei, R. F. (2017). The Effect of Digital Platforms on News Audience Behavior. 

Digital Journalism, 6(5), 619-633. 
 
Nelson, J.L. (2017). And Deliver Us To Segmentation: The Growing Appeal of the Niche News 

Audience. Journalism Practice, 12(2), 204-219. 
 
Nelson, J.L. & Webster, J.G. (2017). The Myth of Partisan Selective Exposure: A Portrait of the 

Online Political News Audience. Social Media + Society, 3(3).  
 
Nelson, J. L., Lewis, D. A., & Lei, R. (2017). Digital Democracy in America: A Look at Civic 

Engagement in an Internet Age. Journalism & Mass Communication Quarterly, 94(1), 318-
334.  

 
Nelson, J.L. & Webster, J.G. (2016). Audience Currencies in the Age of Big Data. International 

Journal on Media Management, 18(1), 9-24.  
 
Nelson, J.L. & Lewis, D.A. (2015). Training Social Justice Journalists: A Case Study. 

Journalism & Mass Communication Educator, 70(4), 394-406.  
 
Special Issues 
Ksiazek, T.B., Nelson, J.L., & Varma, A. (Eds.) (2023). Trust, Social Cohesion, and Information 

Quality in Digital Journalism. Media and Communication, Volume 11, Issue 4. 
 
Nelson, J.L., Ohme, J., & Searles, K. (Eds.) (2023). Mobile Politics. Journalism and Media. 
 
Bossio, D. & Nelson, J.L. (Eds.) (2021). Reconsidering Innovation: Situating and Evaluating 

Change in Journalism. Journalism Studies, Volume 22, Issue 11. 
 
Wenzel, A.D. & Nelson, J.L. (Eds.) (2020). ‘Engaged’ Journalism: Studying the News Industry’s 

Changing Relationship with the Public. Journalism Practice, Volume 14, Issue 5. 
 
Farias-Batlle, P., Rodriguez-Barba, D., Nelson, J.L. (Eds.) (2020). The Impact of ‘Fake News’ 

on News Credibility. Mediterranean Journal of Communication, Volume 11, Issue 2. 
 
Book Chapters 
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Nelson, J.L. (Forthcoming). Allies or Antagonists? Reconciling engaged journalism’s imagined 
audiences. In Hill, A. and Lunt, P. (Eds.), The Routledge Companion to Media Audiences. 
Oxfordshire, UK: Routledge. 

 
Molyneux, L. & Nelson, J.L. (2023). ‘We are here to protect you.’ How newsroom social media 

policies can improve journalists’ well-being. In Bélair-Gagnon, V., Holton, A.E., Deuze, M. 
& Mellado, C. (Eds.), Happiness in Journalism. Oxfordshire, UK: Routledge. 

 
Nelson, J.L. & Wenzel, A.D. (2022). Insiders Turned Interlopers: The Change Agents Behind 

Engaged Journalism. In Ferrucci, P. and Eldridge II, S.A. (Eds.), The Institutions Changing 
Journalism: Barbarians at the Gate. Oxfordshire, UK: Routledge. 

 
Nelson, J.L. (2022). Audience Research. In Borchard, G.A. (Ed.), The Encyclopedia of 

Journalism (2nd edition). New York, NY: Sage. 
 
Nelson, J.L. (2022). Audiences. In Borchard, G.A. (Ed.), The Encyclopedia of Journalism (2nd 

edition). New York, NY: Sage. 
 
Nelson, J.L. (2021). The Resiliency of Partisan Selective Exposure. In Berry, M., Birks, J., 

Morrison, J., & Gordon, R. (Eds.), The Routledge Companion to Political Journalism. 
Oxfordshire, UK: Routledge. 

 
Nelson, J.L. (2020). The Persistence of the Popular in Mobile News Consumption. In Duffy, A. 

Ling, R., Kim, N., Tandoc Jr., E., & Westlund, O. (Eds.), Mobile News: Journalism’s Shift 
from Fixed to Fluid. New York, NY: Routledge. 

 
Nelson, J.L. (2020). Connecting Partisan Selective Exposure and Fake News. In J. Grimm (Ed.), 

Fake News! Misinformation and the Media. Baton Rouge, LA: LSU Press. 
 
Nelson, J.L. (2020). And Deliver Us to Segmentation: The Growing Appeal of the Niche News 

Audience. In K. Hess & R. Gutsche, Jr. (Eds.), Reimagining Journalism and Social Order in 
a Fragmented Media World. New York, NY: Routledge. 

 
Nelson, J.L. (2019). Measurement Uncertainty in the Pursuit of Audience Engagement. In D. 

Grady (Ed.), The Golden Age of Data: Media Analytics in Study and Practice. New York, 
NY: Routledge. 

 
Nelson, J.L. (2019). The Elusive Engagement Metric. In M. Carlson (Ed.), Measurable 

Journalism. New York, NY: Routledge. 
 
Webster, J.G. & Nelson, J.L. (2016). The Evolution of News Consumption: A Structurational 

Interpretation. In M. Mortensen, J. Ørmen & J.L. Jensen (Eds.), News Across Media. New 
York, NY: Routledge. 

 
Book Reviews 
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Nelson, J.L. (2021). Invited book review of Pickard, Victor (2019), Democracy Without 
Journalism? Confronting the Misinformation Society. In International Journal of 
Communication, 15(4). 

 
Nelson, J.L. (2019). Invited book review of Birnbauer, Bill (2018), The Rise of Nonprofit 

Investigative Journalism in the United States and Konieczna, Magda (2018), Journalism 
without Profit: Making News When the Market Fails. In Journalism & Mass Communication 
Quarterly, 1-3, doi.org/10.1177/1077699019855993 

 
Nelson, J.L. (2018). Invited book review of B. Southwell, E. Thorson, and L. Sheble (Eds.) 

(2018), Misinformation and Mass Audiences. In Journal of Broadcasting & Electronic 
Media, 62:4, 719-721, doi: 10.1080/08838151.2018.1524635 

 
Essays 
Nelson, J.L. (2019). Currencies Can’t Change. Social Media + Society. 

doi.org/10.1177/2056305119856707 
 
OTHER PUBLICATIONS 
Nelson, J.L. (2023, December 13). Journalists abandon social media, and news audiences follow 

(eventually). Nieman Lab. https://www.niemanlab.org/2023/12/journalists-abandon-social-
media-and-news-audiences-follow-eventually/ 

 
Moon, Y.E., Roschke, K., Nelson, J.L., & Lewis, S.C. People’s (mis)trust of doctors can help us 

understand their (mis)trust of journalists. Nieman Lab. 
https://www.niemanlab.org/2023/10/peoples-mistrust-of-doctors-can-help-us-understand-
their-mistrust-of-journalists/ 

 
Nelson, J.L. (2023, April 24). Tucker Carlson’s departure and Fox News’ expensive legal woes 

show the problem with faking ‘authenticity.’ The Conversation. 
https://theconversation.com/tucker-carlsons-departure-and-fox-news-expensive-legal-woes-
show-the-problem-with-faking-authenticity-203649 

 
Nelson, J.L. (2022, December 18). Despite it all, people will still want to be journalists. Nieman 

Lab. https://www.niemanlab.org/2022/12/despite-it-all-people-will-still-want-to-be-
journalists/ 

 
Miller, K.C. & Nelson, J.L. (2022, November 16). How can newsrooms improve when it comes 

to their social media policies? Diversify their leadership. Columbia Journalism Review. 
https://www.cjr.org/analysis/tow-center-newsletter-how-can-newsrooms-improve-when-it-
comes-to-their-social-media-policies-diversify-their-leadership.php 

 
Miller, A. & Nelson, J.L. (2021, December 17). Health Care and Journalism Are Facing the 

Same Crises. Slate. https://slate.com/technology/2021/12/health-care-journalism-trust-
crisis.html 
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Nelson, J.L. (2021, December 2). A Twitter tightrope without a net: Journalists’ reactions to 
newsroom social media policies. Columbia Journalism Review. 
https://www.cjr.org/tow_center_reports/newsroom-social-media-policies.php 

 
Nelson, J.L. & Lewis, S.C. (2021, July 1). “I’m always skeptical”: Sixty news consumers discuss 

their mistrust in the news. Columbia Journalism Review. 
https://www.cjr.org/analysis/americans-mistrust-news-study.php 

 
Nelson, J.L. (2021, March 2). News organizations that want journalists to engage with their 

audience may be setting them up for abuse. The Conversation. 
https://theconversation.com/news-organizations-that-want-journalists-to-engage-with-their-
audience-may-be-setting-them-up-for-abuse-154520 

 
Nelson, J.L. (2021, March 1). The unknowable news audience. Slate. 

https://slate.com/technology/2021/03/imagined-audiences-journalism-analytics-intuition.html 
 
Nelson, J.L. (2021, February 3). The case for journalistic humility. Columbia Journalism 

Review. https://www.cjr.org/tow_center/audience-engagement-journalism-humility.php 
 
Nelson, J.L. (2020, March 26). Coronavirus: News media sounded the alarm for months – but 

few listened. The Conversation. https://theconversation.com/coronavirus-news-media-
sounded-the-alarm-for-months-but-few-listened-132224 

 
Nelson, J.L. & Ferrucci, P. (2020, January 10). ‘When money is offered, we listen.’ Foundation 

funding and nonprofit journalism. Columbia Journalism Review. 
https://www.cjr.org/tow_center/journalism-foundations-advertisers-conditions.php 

 
Nelson, J.L. (2019, December 17). How do audiences really engage with news? Columbia 

Journalism Review. https://www.cjr.org/tow_center/audience-engagement-journalism.php 
 
Wenzel, A. & Nelson, J.L. (2019, June 18). We listened to academics and practitioners talk about 

engaged journalism. Here’s what we learned. Tow Center for Digital Journalism. 
https://medium.com/@TowCenter/we-listened-to-academics-and-practitioners-talk-about-
engaged-journalism-heres-what-we-learned-15633e3858ca 

 
Nelson, J.L. (2019, February 7). Journalism needs an audience to survive, but isn’t sure how to 

earn its loyalty. The Conversation. https://theconversation.com/journalism-needs-an-
audience-to-survive-but-isnt-sure-how-to-earn-its-loyalty-109221 

 
Nelson, J.L. (2019, January 23). What is Fox News? Researchers Want to Know. Columbia 

Journalism Review. https://www.cjr.org/tow_center/fox-news-partisan-progaganda-
research.php 

 
Nelson, J.L. (2018, April 30). The Audience Engagement Industry Struggles with Measuring 

Success. Columbia Journalism Review. https://www.cjr.org/tow_center/audience-
engagement-industry-struggles-measuring-success.php 
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Nelson, J.L. (2017, November 29). Membership in News Literature Review. The Membership 

Puzzle Project. https://membershippuzzle.org/articles-overview/must-read-literature 
 
Nelson, J.L. (2017, November 3). How Perceptions of the News Audience Shape Pursuits of the 

News Audience. Tow Center for Digital Journalism. https://medium.com/tow-center/how-
perceptions-of-the-news-audience-shape-pursuits-of-the-news-audience-53e782edd2d9 

 
Nelson, J.L. (2017, January 31). Is ‘Fake News’ a Fake Problem? Columbia Journalism Review. 

https://www.cjr.org/analysis/fake-news-facebook-audience-drudge-breitbart-study.php 
 
Nelson, J.L. & Webster, J.G. (2016, May 20). Audience Currencies in the Age of Big Data. 

MediaShift. http://mediashift.org/2016/05/audience-currencies-in-the-age-of-big-data/ 
 
Nelson, J.L. (2015, September 30). Digital News Audiences Shift to Mobile as Platform Widens 

Margin vs. Desktop. Digital Content Next. 
https://digitalcontentnext.org/blog/2015/09/30/digital-news-audiences-shift-to-mobile-as-
platform-widens-margin-vs-desktop/ 

 
Webster, J.G. & Nelson, J.L. (2015, May 15). Accounting for Attention Minutes as Currency. 

Digital Content Next. https://digitalcontentnext.org/blog/2015/09/30/digital-news-audiences-
shift-to-mobile-as-platform-widens-margin-vs-desktop/ 

 
AWARDS, GRANTS, AND SCHOLARSHIPS 
Internal 
2024 Faculty Fellowship Award, University Research Committee, University of Utah -- 

$15,000 
 
2023 Faculty Research Fellowship, Tanner Humanities Center, University of Utah  – 

$15,000. 
 
2020 Faculty Fellowship, Center for the Study of Religion and Conflict, Arizona State 

University – $9,000. 
 
2020 Dean’s Research Grant, Walter Cronkite School of Journalism and Mass 

Communication – $6,000. 
 
2019 Dean’s Research Grant, Walter Cronkite School of Journalism and Mass 

Communication – $6,000. 
 
2018 Career Development Grant, The Graduate School, Northwestern University –

$400. 
 
2018 Graduate Student Conference Travel Award, Buffett Institute for Global Studies, 

Northwestern University – $400. 
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2017 Graduate Writing Fellowship, The Writing Place, Northwestern University – 
$3,000. 

 
2017 Graduate Research Ignition Grant, School of Communication, Northwestern 

University – $2,000. 
 
2017 Graduate Research Grant, The Graduate School, Northwestern University – 

$3,000. 
 
2017 Dissertation Research Grant, School of Communication, Northwestern University 

– $1,000. 
 
2012 Fellowship, The Brady Scholars Program in Ethics and Civic Life, Northwestern 

University – $6,000. 
 
External 
2022 Top Paper Award, Association for Education in Journalism and Mass 

Communication. 
 
2022 Research Grant, Deloitte – $192,301. 
 
2021 Research Grant, Tow Center for Digital Journalism, Columbia Journalism School 

– $20,000. 
 
2020 Top Article Award, Journalism Practice. 
 
2019 Outstanding Dissertation Award, Participatory Journalism Interest Group, 

Association for Education in Journalism and Mass Communication – $200. 
 
2019 Research Grant, Tow Center for Digital Journalism, Columbia Journalism School 

– $12,000. 
 
2017 Student Paper Competition Winner, Research Conference on Communications, 

Information and Internet Policy (TPRC) – $1,000. 
 
2017 Knight News Innovation Fellowship, Tow Center for Digital Journalism, 

Columbia Journalism School – $4,800. 
 
2016 Presidential Special Call Finalist, Association for Education in Journalism and 

Mass Communication and the Kettering Foundation – $2,500. 
 
Not funded 
2021 Research Grant, Russell Sage Foundation. – $50,000. 
 
2021 Collaborative Scholar Grant, Association for Education in Journalism and Mass 

Communication – $3,000. 
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2020 Research Grant, Russell Sage Foundation – $50,000. 
 
2020 Research Grant, Tow Center for Digital Journalism, Columbia Journalism School 

– $16,400. 
 
2020 Misinformation and Polarization Research Grant, Facebook – $135,412. 
 
2020 Misinformation and Polarization Research Grant, Facebook – $89,325. 
 
2020 AEJMC Emerging Scholar Grant – $3,500. 
 
2019 AEJMC Emerging Scholar Grant – $3,500. 
 
CONFERENCE PRESENTATIONS 
Moon, Y.E., Paik, Paik, S.H., Roshke, K., Nelson, J.L., & Lewis, S.C. (2024). Expertise or 

Engagement? Comparing Public Trust in Journalism and Healthcare. International 
Communication Association, Gold Coast, Australia, June 20-24. 

 
Nelson, J.L., Belair-Gagnon, V., & Holton, A.E. (2023). ‘An Ally to Women Journalists.’ How 

Media Interlopers Help Journalists Navigate Dark Participation. The Future of Journalism, 
Cardiff, Wales, September 14-15. 

 
Lewis, S.C., Nelson, J.L., & Cowley, B. (2023). ‘Money is the root of all evil.’ How the business 

of journalism shapes trust in news. The Future of Journalism, Cardiff, Wales, September 14-
15. 

 
Molyneux, L. & Nelson, J.L. (2023). “Let’s not tank the reputation of this organization”: Gaps in 

expectations and performance of journalistic social media work. International Communication 
Association, Toronto, Canada, May 25-29. 

 
Moon, Y.E., Nelson, J.L., Roschke, K., & Lewis, S.C. Understanding Public Trust by Comparing 

Attitudes about Healthcare and Journalism. International Communication Association, 
Toronto, Canada, May 25-29. 

 
Nelson, J.L. & Dahmen, N.S. (2022). Appealing to News Audiences or News Funders? An 

empirical analysis of the SJN Revenue Project. Association for Education in Journalism and 
Mass Communication, Detroit, Michigan, August 3-6. 

 
Miller, K.B., & Nelson, J.L. (2022). Dark Participation without Representation. A Structural 

Approach to Journalism’s Social Media Crisis. Association for Education in Journalism and 
Mass Communication, Detroit, Michigan, August 3-6. 

 
Molyneux, L.& Nelson, J.L. (2022). The expectations and performance of journalistic labor: 

Gaps in social media policy. Association for Education in Journalism and Mass 
Communication, Detroit, Michigan, August 3-6. 
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Nelson, J.L. & Dahmen, N.S. (2022). Appealing to News Audiences or News Funders? An 

empirical analysis of the SJN Revenue Project. Association for Education in Journalism and 
Mass Communication, Detroit, Michigan, August 3-6. 

 
Nelson, J.L. & Dahmen, N.S. (2022). Can solutions journalism solve journalism’s financial 

crisis? An empirical analysis of the SJN Revenue Project. International Communication 
Association, Paris, France, May 26-30. 

 
Nelson, J.L. & Schmidt, T.R. (2022). Taking the Audience Seriously? The Normative 

Construction of Engaged Journalism. International Communication Association, Paris, 
France, May 26-30. 

 
Steinke, A.J. & Nelson, J.L. (2022). Climate Change Journalism, Audiences, and Advocacy. 

International Communication Association, Paris, France, May 26-30. 
 
Ksiazek, T.B., Kim, S.J., Nelson, J.L., Taneja, H., Park, A., Patankar, S., Lee, H.M., Sabalaskey, 

O. (2022). Trust and Information Quality Deficits in the News: A Cross-National Comparison 
of Users, Journalists, and News Intermediaries in India, South Korea and the United States. 
International Communication Association, Paris, France, May 26-30. 

 
Nelson, J.L. & Lewis, S.C. (2021). The structures that shape news consumption: Evidence from 

the early period of the COVID-19 Pandemic. The Future of Journalism, Virtual Conference, 
September 23-24. 

 
Kim, S.J & Nelson, J.L. (2021). Predicting News Sharing in Social Media from an Integrated 

Approach. Association for Education in Journalism and Mass Communication, Virtual 
Conference, August 4-7. 

 
Nelson, J.L. & Lewis, S.C. (2021). Only ‘sheep’ trust journalists? How citizens’ self-perceptions 

shape their approach to news. International Communication Association, Virtual Conference, 
May 27-31. 

 
Nelson, J.L. & Edgerly, S. (2021). The (Ir)Relevance of Audience Studies in Journalism 

Education. International Communication Association, Virtual Conference, May 27-31. 
 
Nelson, J.L. & Dahmen, N.S. (2021). Can solutions journalism solve journalism’s financial 

crisis? An empirical analysis of the SJN Revenue Project. International Communication 
Association, Virtual Conference, May 27-31. 

 
Ferrer-Conill, R., Tenor, C., & Nelson, J.L. (2021). The changing nature of news loyalty. A 

historical comparison of data and rewards to retain the audience. International 
Communication Association, Virtual Conference, May 27-31. 
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Kilar, S. & Nelson, J.L. (2020). Understanding Extremist Website Visitors: An Examination of 
the Online Audiences of 8chan, Stormfront, and InfoWars. International Communication 
Association, Virtual Conference, May 21-25. 

 
Kim, S.J. & Nelson, J.L. (2020). Factors Influencing the Decision to Share News via Social 

Media. International Communication Association, Virtual Conference, May 21-25. 
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